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QUALITY MAKES DIFFERENCE

~ CONG TY CO PHAN _ CONG HOA XA HOI CHU NGHIA VIET NAM
CHU'NG KHOAN THANH CONG Dac lap - Tw do - Hanh phic
THANHCONG THE SOCIALIST REPUBLIC OF VIETNAM
SECURITIES COMPANY Independence - Freedom - Happiness
S&: 149/2026/TCSC-CBTT TP. HS Chi Minh, ngay 14 thang 07 nam 2026
No.: 149/2026/TCSC-CBTT Ho Chi Minh City, July 14, 2026

CONG BO THONG TIN BAT THUONG
EXTRAORDINARY INFORMATION DISCLOSURE

Kinh guvi: - Uy Ban Chirtng Khoan Nha nwéc/ The State Securities Commission
- 8& Giao dich Chirng khoan Viét Nam/ Vietnam Exchange
- S& Giao Dich Chirng Khoan Thanh Pho H6 Chi Minh/ Hochiminh

Stock Exchange
1. Céng ty: CONG TY CO PHAN CHU'NG KHOAN THANH CONG
Name of organization: THANHCONG SECURITIES COMPANY
Ma chirng khoan: TCI
Securities Symbol: TClI
Pia chi: LAu 2, sb 6 HS Tung Mau, Phwéng Sai Gon, TP.HCM
Address: 27 Floor, No. 6 Ho Tung Mau St., Saigon Ward, HCM City,
bién thoai/Telephone: 028-38270527
Fax.: 028-38218010

2. N6i dung théng tin céng bd/ Contents of disclosure:

Céng ty C& phan Chirng khoan Thanh Céng (TCSC) cong bé théng tin Nghi quyét HDQT
s6 43/2026/NQ-HDQT ngay 13/07/2026 théng qua Bé nhan dién thwong hiéu méi ctia Céng
Ty nhdm tai dinh vi hinh anh TCSC. (N&i dung chi tiét tai Nghj quyét dinh kém).
ThanhCong Securities Company (TCSC) hereby discloses Resolution No. 43/2026/NQ-
HDQT dated July 13, 2026 of the Board of Directors approving of the Company's new Brand
Identity to reposition TCSC. (Details are set out in the attached Resolution).

(Déi v&i trwerng hop dinh chinh hodc thay thé théng tin d& céng bd can gidi trinh ré nguyén
nhan dinh chinh hodc thay thé)/ In case of correction or replacement of previously disclosed
information, explanation is needed).

3. Théng tin nay da dwoc cong bd trén trang thong tin dién ttr cta cong ty vao ngay
14/07/2026 tai dworng dan: https://tcsc.vn/Vé TCSC/TCSC/Tin tire.

This information was published on TCSC’s website on July 14, 2026, as this link
https.//tesc.vn/About TCSC/TCSC/TCSC News.
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Ching t6i xin cam két cac thong tin cong b trén day l1a dung su that va hoan toan chiu trach
nhiém trwéc phap luat vé néi dung cac théng tin da céng bo.

We hereby certify that the information provided is true and correct and we bear the full
responsibility fo the law.

Tai liéu dinh kém/Attached documents: Dai dién t6 chirc

Organization representative
Nghi quyét HDQT sé 43/2026/NQ-HDQT ngay

Nguwdi UQ CBTT
13/07/2026. Person authorized to disclose information
Resolution No. 43/2026/NQ-HDQT dated July (Ky, ghi rd ho tén, chic vy, dong déu)
13, 2026.

e, full name, position, and seal)

CONGTY Cé Digitally signed by

A s CONG TY CO PHAN
PHAN CHUNG CHUNG KHOAN
KHOAN THANH CONG

> . Date: 2026.07.15
THANH CONG 13.48:15 +07'00"
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CONG TY cO PHAN CONG HOA XA HQI CHU NGHIA VIET NAM
CHU'NG KHOAN THANH CONG Doéc lap — Tw do — Hanh phtc
THANHCONG SECURITIES SOCIALIST REPUBLIC OF VIETNAM
COMPANY Independence - Freedom - Happiness

Tp. H6 Chi Minh, ngay 13 thang 07 ndm 2026

Sb/No.: 43/2026/NQ-HDQT Ho Chi Minh City, July 13, 2026
NGHI QUYET
RESOLUTION

Viv Théng qua bg nhén dién thwong hiéu méi clia Céng ty
Re: Approval of the new brand identity of the Company

HOI PONG QUAN TRI CONG TY CO PHAN CHUYNG KHOAN THANH CONG
BOARD OF DIRECTORS OF THANHCONG SECURITIES COMPANY

- Cén ctr Ludt Doanh nghiép sé 59/2020/QH14 ngay 17/06/2020 cta Qubc héi nuée
Cong hoa X& héi Chu nghia Viét Nam va céc van ban hudng dan thi hanh (‘Luat
Doanh Nghiép”),

Pursuant to the Law on Enterprise No. 59/2020/QH14 dated June 17, 2020 of the
National Assembly of the Socialist Republic and documents gquiding the

implementation (“Law on Enterprises”);

- Cén cwr Luat Ching khoan s6 54/2019/QH14 ngay 26/11/2019 ctia Quéc hoi nuwée
Cdng hoa X& héi Cha nghia Viét Nam va cac van ban huéng dén thi hanh;
Pursuant to the Law on Securities No. 54/2019/QH14 dated November 26, 2019 of
the National Assembly of the Socialist Republic of Vietnam and documents guiding
the implementation;

2 Cén ct Diéu 16 ciia Céng ty C6 phan Chiing khoan Thanh Céng (“Céng Ty” hodc
“TCSC”);
Pursuant to the Charter of ThanhCong Securities Company (“Company” or “TCSC);

- Cén ctr Bién ban hop s6 23/2026/BB-HPQT ngay 13/07/2026 ciia Hoi déng quan tri
(‘HPQT") cta Céng Ty.
Pursuant to the Meeting Minutes No. 23/2026/BB-HPQT dated July 13, 2026 of the
Company's Board of Directors (“BOD”).

QUYET NGH|
RESOLVED

THANHCONG SECURITIES CO.

A: 2™ flaor, No. 6 Ho Tung Mau St., Sai GonW., HCMGC t
T: (+84 28) 3827 0527 | F: (+84 28) 3821 80 10 Www.icsc.vn
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Diéu 1. Théng qua B6 nhan dién thwong hiéu méi ctia Céng Ty nham tai dinh vi hinh
anh TCSC tlr mot cong ty chirng khoan truyén théng sang doanh nghiép cong
nghé tai chinh (Fintech) trng dung Al, ldy khach hang lam trung tam; xay dwng
hinh anh thwong hiéu hién dai, tich cwe, minh bach va dé tiép can ddi véi thé
hé khach hang méi. (Pinh kém Pé an chuyén déi nhén dién thuong hiéu).

Article 1. Approval of the Company's new Brand Identity to reposition TCSC from a
traditional securities company into a customer-centric financial technology
(Fintech) enterprise leveraging artificial intelligence (Al), and to establish a
modern, positive, transparent, and accessible brand image for the next-t.;
generation of customers. (The brand identity transformation plan is attached.); 1y '

2 p 2 ‘s £ > i 2 4 2 .~z HAN
Diéu 2. Giao va Uy quyén cho Ban Tong Giam doc ctia Céng Ty to chire trien khai Dé oy

an; quyét dinh cac ndi dung, 16 trinh trién khai, lwa chon nha cung cép, ky két CONG,
cac hop ddng, vén ban can thiét; cdng bé théng tin va thic hién cac cong viéc
lién quan theo quy dinh cla phap luat.

Article 2. To assign and authorize the Board of Management of the Company to
organize the implementation of the Plan; determine the implementation details
and timeline; select service providers, negotiate and execute the necessary
agreements and related documents; carry out information disclosure; and perform
all other related tasks in accordance with applicable laws and regulations.

Diéu 3. Nghi quyét nay coé hiéu luc ké tir ngay ky. Cac thanh vién HDQT, Ban diéu
hanh Céng Ty, cac B6 phan, Phong, Ban va Ca nhéan cé lién quan chiu trach
nhiém thi hanh Nghi quyét nay.

Article 3. This Resolution takes effect from the date of signing. The members of the
BOD, the Board of Management of the Company, the relevant Divisions,
Departments and Individuals are responsible for implementing this Resolution.

Noi nhan/ To: TM. HOI BONG QUAN TR
- Nhu Bidu 3/ As Article 3; ON BEHALF OF THE BOARD OF DIRECTORS

- Lwu: VP.HBEQT/ Archived: Office of
the BOD.

THANHCONG SECURITIES CO,

A:2"flaor, No. 6 Ho Tung Mau St., Sai GanW., HCMC t
T: (+84 28) 3827 0527 | F:(+84 28)3821 80 10 www.tcsc.vn
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CAU CHUYEN THUGNG HIEU
VA HINH ANH NHAN DIEN MO



DINH HUGNG CHUYEN BOI NHAN DIEN THUGNG HIEU

THANHCONG —» el'eTcsc
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LOGO ICON JETCSC

7 3¢

Growth Virality Positivity

MUii tén thé hién sy tdng trudng cta Tdi chinh Sy lan tod tif trung tam Tdng trudng va tod sang
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Hinh &nh mai clia Céng ty CK Thanh Céng, mdt cu chuyé&n minh ti

Cong ty Chiing khoan Truyén théng dén hinh anh Céng ty Cong nghé
Tai chinh hudng dén Ngudi dung Dai ching



TCSC LA THUGNG HIEU CUA CONG TY VI CAC NHOM SANPHAMTRG 3¢ TCSC

THU TAI CHINH
2 TCSC

TCSC smart TCSC futures TCSC wealth TCSC pro







CAU CHUYEN THUONG HIEU

Tinh huéng Thi trudng
Nhiém vu Nhén hang
Déitugng Chiénlugc
Lgiich Thudng hiéu
Diém khéc biét

Tinh cach Thudng hiéu

JETCSC

Nganh tai chinh dang trdi qua s chuyén déi manh mé, vdi sy bung né clia céng nghé,
sé hda vanhu cdu dau tungay cang gia tang. Thi trudng chiing khodn va céac san
pham tai chinh tré nén dé tiép can han, ma ra nhiéu cd hdinhung ciing dit ra théch
thuc trong viéc lua chon kénh dau tu an toan, minh bach va hiéu qua.

Trong bdi canh do, ngudi tré (Gen Z) dang trd thanh nhdm khach hang ti€m nang Idn
trong linh vuc tai chinh, v3i tu duy chi déng va nhu cdu dau tungay cang manh mé.
Khéc vaithé hé trudc, ho khéng chitiét kiém ma con tim kiém ca hdi dau tu tir sém,
hudng dén tu do tai chinh.

Thé hé Gen Z dan thay déi géc nhin vé tai chinh cé nhan, uu tién tri nghiém tich cuc va
18i s6ng hét minh nhung van can ddi tai chinh bén vitng cho tuang lai. Tim kiém céc
giai phap dau tu don gian, ca nhan hda va minh bach.

Céng nghé va mang xa hoila kénh ti€p can chinh, gidp ho nhanh chdng tiép thu kién
thuc tai chinh, déng thdi cdéng déng déu tu dong vai tro quan trong trong viéc chia sé
kinh nghiém va tao niém tin.

Trong b&i cédnh nay, mot nén tang tai chinh théng minh, dé tiép can va hé trg chuyén
sau chinh & diéu ngudi tré can dé xay dung tudng lai tai chinh viing chic va tich cuc.



CAU CHUYEN THUONG HIEU

Tinh huéng Thj trudng
Nhiém vu Nhan hang
Déitugng Chiénlugc
Lgiich Thudng hiéu
piém khac biét

Tinh cdch Thuang hiéu

JETCSC

Hudng dén Tudng Lai Tai Chinh Tich Cuc

Cudc séng tich cuc, tuci dep khéng tu nhién ma dén, moi qua ngot déu
khadingudn tinén tang viing chac, phat trién va lan toa, tai chinh va
tuong lailac quan cling vay.

Tai TCSC, chiing t6i tin rdng mot tudng lai tai chinh tich cuc khéng chila
viéc gia tang taisdn, ma cdn la kha ndng ki€m soat tai chinh théng minh,
bén viing va chlG déng trong moi quyét dinh dau tu. Trén hanh trinh &y,
TCSC lubn déng hanh, mang dén céac giai phap tai chinh uu viét gidp
ban tan hudng cubc sénglac quan,

TCSC - Hudng dén Tuang Lai Tai Chinh Tich Cuc, déng hanh cung ban
trén moibudc dudng.



CAU CHUYEN THUGNG HIEU JETCSC

Tinh huéng Thi trudng Ngugitré (22 - 35 tudi) c6 thu nhap én dinh va mong mudn téi uu hda tai
Nhiém vy Nhan hang chinh cd nhén.

Da&i tugng Chién lugc
Lgiich Thudng hiéu
Piém khéc biét

Tinh cdch Thuang hiéu

Nhiing cé nhan cé tu duy chd déng vé tai chinh, tim ki€m cd héi dau tu dé
gia tang tai sdn thay vi chitiét kiém thu déng. Theo dudi tu do tai chinh, va
cudc séng trainghiém tich cuc.

Nhdm ddi tugng c6 hiéu biét vé céng nghé, thich ing nhanh vainén tang tai
chinh s&, mong mudén trai nghiém dau tu tién Igi va cé nhan hda.

Ho khéng chép nhan rdiro mu quang, ma tim ki€m théng tin, di liéu dang tin
céy trudc khi dua ra quyét dinh tai chinh.

Coitrong suminh bach, an toan va hiéu qua trong dau tu, nhung van muén
girdudc sulinh hoat va ki€ém soét tai chinh theo phong cachriéng.



CAU CHUYEN THUGNG HIEU JETCSC

Tinh huéng Thj trudng Tcsc
Nhiém vu Nhédn hang ﬂ

Déitugng Chiénlugc
Lgiich Thueng hiéu
Diém khac biét

Tinh cdch Thuang hiéu

TCSC smart TCSC futures TCSC wealth TCSC pro



CAU CHUYEN THUGNG HIEU JETCSC

Tinh hudng Thitrudng Functional Benefit

Nhiém vu Nhédn hang

Déitugng Chiénlugc Gilp ngugitré tiép can, quan ly tai chinh dé dang vdi cac cong cu dau tu théng minh, don gian va ca
Lgiich Thudng hiéu nhan héa théng qua TCSC Wealth- Nén tang chién luge ing dung Al trong Tu V&n Quan trj Tai san.
piém khac biét

Tinh céch Thuong hiéu Cung cép giai phap dau tu linh hoat, t&i uu Igi nhuén, gidp via tan hudng cudc séng vita dam bao tai

chinh vitng bén théng qua TCSC Futures - Nén tang dau tu chiing khoan chuyén nghiép va Phai sinh.

K&t néi, xay dung cdng déng dau tu minh bach, tin cay théng qua TC247 - Nén tdng cho Méi gidinhdm
cung cép cac Cong cu Al gidp Mbi gidi quén triva chdm séc khdch hang hiéu qué hon.

Emotional Benefit

Séng tron ven, khéng lo I3ng: Ngudi tré cé thé tan hudng nhiing trainghiém déng gid ma van yén tamvé
tudng lai tai chinh.

Tu tin, tu do tai chinh: Ho c6 thé ra quyét dinh tai chinh mét cdch chl déng, théng minh va khéng birang
budc.

Cam gidc an toan & kiém soat: Ho biét rang minh cé mét nén tang dang tin cay gidp can bang gitta tan
hudng hém nay va viing chac ngay mai.



CAU CHUYEN THUGNG HIEU JETCSC

Tinh huéng Thj trudng
Nhiém vu Nhédn hang
Déitugng Chiénlugc
Lgiich Thudng hiéu
Piém khac biét

Tinh cdch Thuang hiéu

Hé sinh thai Al toan dién trong tai chinh

Khéc biét ¢t 16i: AIME VN khdng chila mdt cdng cu Al tai chinh - ddy I3 mét hé sinh
thai Al toan dién, két hgp tritué nhan tao v3i su cd nhan héa dé gilip moi ngudi dau
tu, quan ly tai san va téi uu tai chinh theo cach don gian va théng minh nhét.

Tu' vén théng minh, cé nhdn héa theo thdi gian thuc:
AiMé khdng chicung cép ditliéu ma cdn phén tich, tu van chién lugc dau tu phu
hgp vditing cé nhan, gidp ngudi dung ra quyét dinh nhanh va chinh xac hon.

Tu déng hda va téi uu héa trai nghiém ngudi diing:

Tan dung stc manh Al d€ tu déng hda quan ly tai san, t8i uu chién ludc dau tuma
khéng can chuyén mén séu, giip moingudi déu cd thé tiép can tai chinh théng
minh.

T6i uu héa hiéu suét ldam viéc: AiConnect déng vai trd CapCut trong linh vuc
chung khoan, gildp méi gidi céd nhdn héa ndidung, tao Igi thé canh tranh so vdi thi
trudng.



CAU CHUYEN THUONG HIEU

Tinh huéng Thj trudng
Nhiém vu Nhédn hang
Déitugng Chiénlugc
Lgiich Thudng hiéu
piém khac biét

Tinh cach Thudng hiéu

Positivity (Tich cuc)

Chuing téiludn tinrdng nén tang tai chinh bén viing la tién dé tao nén mét cude séng tich
cuc,lac quan. Ching téiluén duy tri tinh than lac quan, chd déng va déi mditrong moi
hoat déng. Suminh bach, tan tdm va cam két mang lai gia trj thuc gidp chung toixay
dung niém tin viing chac v3i khdch hang, déng hanh cting ho trén hanh trinh tai chinh tich
cucvabénving.

Virality (Lan téa)

Chung téi khéng chicung cép dich vu tai chinh ma con tao ra siic anh hudng manh mé
trong céng déng dau tu. Théng qua viéc chia sé tri thuc, xay dung hé sinh thai tai chinh
ma3 va két néi cbng déng nha déu tu - méi gidi, ching ti thic ddy mét méi trudng dau tu
minh bach, dé tiép canva lantoa.

Growth (Tang trudng bén virng)

Chling téi tap trung vao su phat trién 1au dai, gitip khdch hang khéng chibdo vé taisan
ma con téiuu hda gié tri dau tu. V3i chién luge déi mdiva ting dung céng nghé Al, ching
t6i khéng ngiing ma réng cd héi tai chinh, thic déy ting trudng bén viing cho cd nha déau
tuvathjtrudng.

JETCSC



UNG DUNG NHAN DIEN THUONG HIEU JETCSC

Online | Logo Trading App System

TCSC smart (Ca sé) TCSC futures (Phdi sinh)




UNG DUNG NHAN DIEN THUGNG HIEU JETCSC
Online | Dashboard Ul system
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UNG DUNG NHAN DIEN THUGNG HIEU FETCSC

Online | Dashboard UI system
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UNG DUNG NHAN DIEN THUGNG HIEU JETCSC

Thé nhan vién




UNG DUNG NHAN DIEN THUGNG HIEU JETCSC

Name Card




UNG DUNG NHAN DIEN THUGNG HIEU JETCSC

Bao thu Binh giif nhiét
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POI TWONG MUC TIEU NGAN - TRUNG HAN JETCSC

Gia Dinh Tré (c6 thu nhép, thi€u ké hoach tai chinh)
MUA NHA

L)
' 2. 3 Téng quan vé ddi tugng
‘ / ¥ 2 - DO tudi: 22 - 35tudi
: ‘ - Thé&hé: Gen Z cubi & Millennials dau (giai doan 8n dinh sy nghiép), chuan bj lap gia
), ]

dinh /mdilap gia dinh /cé connhd.
- €ong viéc: nhan vién van phong, quan ly tré, ky su/cong nghé, sales, chu
shop/SME.
- Mdc thunhap: 20 - 60 triéu/thang/hd (1-2 ngudn thu, dong tién tét nhung phan bé
chua t&i uu)
‘ _ - L&isdng: ban rdn, nhiéu trach nhiém; uu tién &n dinh - hiéu qua - tiét kiém thdi gian
QUY e | : - Tu duy tai chinh: can “ké hoach tich san” cho cdc muc tiéu cu thé (mua nha/xe,
PHONG L7 . { cudi, sinh con, quy du phong, bao hiém); uu tién minh bach va an toan hon “ludt
‘ song”

“Pain points” va Mong mudn:
ﬁQ“ Y &t \ | - Piém dau (Pain points):
- - f —H + Ap luc chitiéuldn (nha &, cudi hoi, con cai) > khé can déi dong tién
§ + Cd tién nhung khong cé 16 trinh: tiét kiém-dau tu-bao vé chua baiban
+ Thiéu thai gian theo doi thitrudng; sg rliro, sg tin gid/chiéu tro
+ Dé “duitky luat” viban rén va camxic
- Mong mudn: Céng cu don gian - dang tin - ¢4 18 trinh rd rang theo ting muc tiéu.
Tuvan bang ngdn ngll d3i thudng, han ché thuat nglt. Giai phap “tron géi” theo nhu
c4u: tich Gy + dau tu + bao vé (quy/bank/b&o hiém)

Insight
V3i gia dinh tré, dau tu khdng phai dé “danh nhanh thang nhanh”, ma dé chi déng tuang lai:
cé kéhoachrd, tang tai sdn déu danva an tdm trudc rli ro—cang it tén thdi gian cang tét.




pOITUGNG MUC TIEU DAIHAN JETCSC

GenZmdidilam - Young professionals
(cS thunhép, thi€u ké hoach tai chinh)

Téng quan vé déi tudng
- DO tudi:18 - 24 tudi
- Thé&hé: GenZ-nhém dang trong giai doan dau su nghiép
- Congviéc: Nhanvién van phong, freelancer, startup founder tré, k§ su cdng nghé,
designer, marketer.
- Mtrcthunhap:12 - 30 triéu/thang (cé thu nhap nhung chua téi uu hoa tai chinh)
- L8isdng: Ho ban rén véinhiéu deadlines va né luc cho nhiing muc tiéu cao
- Tu duy tai chinh: B4t dau quan tam dén dau tu, tai chinh ca nhan, mong muén tu do
tai chinh trong tudng lai.
“Pain points” va Mong muén:
- Piém dau (Pain points):
+ Kiém dugc tién nhung khéng biét quan ly, dé tiéu xai hoang phi. Khéng
biét bat dau dau tu ti dau, chua cé k& hoach ré rang
+ Sd bi lta ddo trudc rat nhiéu nhiing ngudn théng tin khéng dang tin cay,
thi€u minh bach.
+ Ap Iyc tai chinh tirxa hdiva banthan.
- Mong mudn: Cén sy hd trg ti cong cu tai chinh gan gi, tin cdy, dé gitp ho c6 thé
t8i Uu hod tai chinh san cé, dat dén I6i séng can bang, tich cuc va tu do.

Insight
V&inén tang tai chinh vitng vang, Gen Z khéng chi dau tu dé kiém tién, ma dé tu do kham pha,
phat trién ban than va tan hudng cudc séng mot cach tronven.




AETCSC

Thank you
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BRAND STORY
AND NEW VISUAL IDENTITY



BRAND IDENTITY TRANSFORMATION STRATEGY

THANHCONG —» el'eTcsc

QQQQQQQ MAKES DIFFERENCE



LOGO ICON JETCSC

7 3¢

Growth Virality Positivity

MUii tén thé hién sy tdng trudng cta Tdi chinh Sy lan tod tif trung tam Tdng trudng va tod sang




2 TCSC

Al
wealth
positivity

The new brand identity of Thanh Cong Securities, marking our

transition from a traditional securities to a consumer fintech
enterprise



TCSC BRAND ARCHITECTURE & FINANCIAL PRODUCT SUITE JkTCSC

2 TCSC

TCSC smart TCSC futures TCSC wealth TCSC pro







BRAND STORY

Market Scenarios
Brand Mission
Target Audience
Brand Benefits
Differentiators
Brand Personality

JETCSC

The financial industry is changing fast with the boom of technology, digital tools, and
growing investment needs. The stock market and financial products are now easier
to access, opening many opportunities but also making it a challenge to find safe,
reliable, and effective ways to invest.

In this environment, youth (Gen Z) are a massive potential market for finance, driven
by a proactive mindset and strong investment needs.Unlike older generations, they
don'tjust save money, they look for early investment opportunities to reach financial
freedom.

GenZis shifting their mindset on personal finance, preferring positive experiences
and active lifestyles while keeping a stable financial balance for the future. They seek
simple, personalized, and clearinvestment choices.

Technology and social media are the main channels helping them quickly absorb
financial knowledge, while investment communities play animportant role in sharing
experiences and building trust.

In this situation, a smart, accessible, and deeply supportive financial platformis
exactly what young people need to build a solid and positive financial future.



BRAND STORY

Market Scenario
Brand Mission
Target Audience
Brand Benefits
Differentiators
Brand Personality

JETCSC

Towards a Positive Financial Future

A beautiful life doesn’t just happen by chance; every sweet reward
comes from a solid foundation that grows and spreads. The same
goes forfinance and an optimistic future.

At TCSC, we believe a positive financial future means more than just
increasing wealth, it means smart, sustainable, and proactive control
overyourinvestments. TCSC walks with you on this journey, offering
great financial tools so you can enjoy life with confidence.

TCSC - Towards a Positive Financial Future, with you every step of the
way.
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Young adults (22 - 35) with stable incomes looking to optimize personal
finance.

Proactive individuals searching forinvestment opportunities to grow
wealth instead of just saving passively. They pursue financial freedom and
positive life experiences.

Tech-savvy users who adapt quickly to digital finance platforms, wanting
convenient and customized investing.

They avoid blind risks and seek reliable data before making financial
decisions.

They value transparency, safety, and efficiency in investing, while
maintaining flexibility and control over their own financial style.
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TCSC smart TCSC futures TCSC wealth TCSC pro
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Functional Benefit

Help young people easily access and manage their money with simple, smart, and personalized
investing tools through TCSC Wealth—a strategic Al-powered wealth advisory platform.

Provide flexible investment solutions that optimize profits, allowing users to fully enjoy life while
securing a stable financial future through TCSC Futures—a professional stock and derivatives trading

platform.

Connectand build a transparent, trusted investing community through TC247—a broker platform
providing Al tools to help brokers manage and care for clients more effectively.

Emotional Benefit

Life fully, worry less: Young people can enjoy meaningful life experiences while staying worry-free
about their financial future.

Confident, financially free: They can make active, smart financial decisions completely on your own.

Safety & control: A trusted companion to help you balance living for today and building for tomorrow.
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A comprehensive financial Al ecosystem

Core Difference: AIME VN is notjusta financial Al tool- itis a comprehensive Al
ecosystem that combines artificial intelligence with personalization to help
everyone invest, manage assets, and optimize finances in the simplest and
smartest way.

Smart, real-time personalized advisory:

AiMé does not just provide data, it analyzes and advises on investment strategies
tailored to eachindividual, helping users make faster and more accurate
decisions.

Automation and optimized user experience:

Leverage the power of Al to automate asset management and optimize
investment strategies without requiring deep expertise, making smart finance
accessible to everyone.

Boosting work efficiency: AiConnect acts as the “CapCut of the stock market,”
helping brokers personalize content and build a strong competitive edge in the
market.
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Positivity

We believe that a sustainable financial foundation is the key to a positive and optimistic
life. We always maintain an optimistic, proactive, and innovative spirit in everything we
do. Transparency, dedication, and a commitment to delivering real value help us build
strong trust with our clients, walking beside them on a positive and sustainable financial
journey.

Virality

We do not just provide financial services, we also build a strong impact within the
investing community. By sharing knowledge, building an open financial ecosystem, and
connecting investors with brokers, we drive a transparent, accessible, and highly
connected investment environment.

Growth

We focus onlong-term growth, helping clients not only protect their assets but also
optimize theirinvestment value. With ourinnovation strategy and Al technology, we
continuously expand financial opportunities, driving sustainable growth for both
investors and the market.

JETCSC
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SHORT AND MID TERM TARGET AUDIENCE ﬁ'eTCSC

Young family (has income, lacks financial plan)
MUA NHA

¥
' L 5 Target Audience Overview
‘ ' Y 2 - Age:22-35yearsold
€ ‘ - Generation: Late Gen Z & Early Millennials (career stabilization phase), preparing to
) ]

marry / newly married / with young children.
- Occupation: office workers, young managers, engineers/IT, sales, shop
owners/SMEs.
- Income: 20 - 60 million VND/month/household (1-2 income sources, good cash
flow but unoptimized allocation).
‘ ! - Lifestyle: busy, high responsibility; prioritize stability - efficiency - saving time.
QUY DU’ ‘ . - Financial Mindset: Need an "asset accumulation plan” for specific goals (buying
PHONG f . s house/car, wedding, childbirth, emergency fund, insurance); prioritize
i transparency and safety over speculation.

N \ Pain points and Desires:
. an Y Y - Painpoints:

+ High spending pressure (housing, family) > hard to balance cash flow.
+ Have savings but no structured roadmap: saving - investing - protection
isunorganized.
+ Lack of time to monitor the market; fear of risks, fake news/scams.
+ Easily lose discipline due to busyness and emotions.
- Desires: Simple, reliable tools with a clear roadmap for each goal. Plain-language

advice with minimal jargon. "All-in-one" solutions based on needs: accumulation +
investment + protection (funds/bank/insurance).

Insight
For young families, investing is not for making quick money. It is to help them control their
future: a clearplan, steady growth, and safety from risks—using as little time as possible.




LONG - TERM TARGET AUDIENCE ﬁ'eTCSC

GenZnewbie - Young professionals
(hasincome, lacks financial plan)

Target Audience Overview
- Age:18-24yearsold
- Generation: GenZ - group in the early stages of their career.
- Occupation: Office workers, freelancers, young startup founders, tech engineers,
designers, marketers.
- Income: 12 - 30 million VND/month (has income but unoptimized finances)
- Lifestyle:Busy with deadlines, striving for ambitious goals.
- Financial Mindset: Starting to care about investing and personal finance, aiming
for future financial freedom.
Pain points and Desires:
- Painpoints:
+ Earn money but don't know how to manage, easily overspending. Don't
know where to start investing, lacking a clear plan.
+ Fear of scams amidst many unreliable, non-transparent information
sources.
+ Financial pressure from society and themselves.
- Desires: Need support from arelatable, trusted financial tool to help optimize their
current finances, achieving a balanced, positive, and free lifestyle.

Insight
With a secure financial foundation, Gen Z invests not just to make money, but to gain the
freedom to explore, grow personally, and enjoy life to the fullest.
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